
Go global and grow. 
Make your marketplace a hub for international ecommerce. 



Embrace the rise of 
global ecommerce. 

eMarketer projects that 
worldwide retail ecommerce 
sales will eclipse $3.4 trillion 
by 2019.3

Hailed as the “shopping mall of the future” by Internet Retailer,1 online 
marketplaces are big business and getting bigger. As sellers of all sizes turn to 
marketplaces to fuel growth and reach new audiences, new marketplaces seek to 
get in on the action. How do you continue to grow your marketplace and stay top 
of mind with consumers and sellers? 

If you’re not looking beyond your national borders, it’s time to do so. It's time to 
break down international barriers.

Global ecommerce is not the next frontier — it’s already here. It’s time to tap 
into a goldmine of new international customers and simultaneously attract new 
merchants. By engaging in cross-border ecommerce, merchants large and small 
can access new markets and boost profitability.

What’s stopping you?
Approximately one-third of online 
shoppers have purchased goods from 
another country,2 yet many retailers find 
international shipping unviable given the 
costs, regulations and associated risks. But 
what if your marketplace takes the sting 
out of international shipping? 

In fact, the complexities around global 
shipping can be quite daunting: 
compliance issues that impact delivery 
times, unexpected additional fees  
and duties and an often challenging 
returns process. 

But, by working with a global ecommerce 
solution provider that understands the 
challenges of global ecommerce, you 
mitigate the risks and pave the way for 
merchants to easily navigate the complex 
world of international shipping. 

Go global and grow  •  2

Why go global?

Drive revenue 
growth by 
expanding into 
new markets

Reduce costs by 
leveraging a proven 
solution to effectively 
scale your business



Reach three 
billion potential 
consumers. 

Global from the get-go
Shoplandia offers a mobile-app platform that empowers 
merchants to launch their own video shopping channel 
on a turnkey basis. As an innovative new marketplace, 
Shoplandia wanted merchants to have the capability 
to seamlessly sell to an international audience right 
from the start, so it chose to partner with Pitney Bowes 
Borderfree® Marketplace.

Cross-border ecommerce is crucial for the marketplace, as 
product videos from Shoplandia merchants can be posted 
on social media sites where buyers can purchase directly 
through the videos. Since social media is global, it was 
imperative that Shoplandia have the proper functionality 
to enable cross-border transactions while making the 
international order fulfillment process easy for merchants.

This new marketplace is evolving further with buyable 
video ads and live streaming slated for social media in the 
near future.

Tens of millions of small and midsize 
enterprises worldwide have turned 
themselves into exporters by joining 
ecommerce marketplaces.4 

“The partnership we have with Pitney Bowes 
allows us to deliver on our brand promise and 
extend our distribution beyond US borders, 
enabling our sellers to sell globally. We chose 
Pitney Bowes because of the strength of the 
technology platform and also the global 
ecommerce expertise they brought to the table. 
They are the best in what they do.”

— Mushter Moin, CEO, Shoplandia
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What merchants want to know
Today’s global marketplaces enable 
even the smallest business to reach the 
biggest audience by selling internationally. 
Cross-border shipping is complex, but 
your marketplace can make it simple for 
international consumers to purchase from 
merchants of any size.

By ensuring international customers are aware 
of all costs associated with their purchase at 
the start of the shipping journey, merchants 
build trust for their brand — and integrity for 
the marketplace. 

Attract more merchants 
with simplified 
international shipping.
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65% of consumers surveyed said they feel 
comfortable purchasing from merchants 
they’ve never heard of before on marketplaces.1

Marketplaces make it easy for merchants of all sizes to access new global 
markets. In fact, most exporters are small companies. Why not bring  
those merchants on board by helping them easily sell and ship to 
international buyers?

Many merchants regard the logistics and compliance requirements 
surrounding international shipping as not worth the trouble and expense. 
For small retailers on their own, it’s simply out of reach. By offering seamless 
international shipping, you take away the pain and make the global consumer 
fair game for any merchant.

Manage risk by  
providing customers with an 
order tracking system

Increase customer 
satisfaction by delivering 
on time with no additional 
payment required at delivery



A single solution  
makes it seamless. 
Boost brand integrity 

Seek out a service provider that offers simplified international shipping for your 
merchants. A single solution that addresses all aspects of international shipping 
builds integrity for both the marketplace and the merchant’s brand, helping you 
onboard more merchants. 

Creating a seller- 
friendly platform
Bonanza was voted 2016’s most 
recommended marketplace by 50,000 
sellers.5 Its mission is to empower 
entrepreneurs to build their dream 
business by providing  an exceptional 
selling experience — one that offers 
a great user experience, low fees, 
automation, and other features that make 
selling painless. 

To help it achieve its goal of creating 
the ultimate seller-focused marketplace, 
Bonanza chose Borderfree® Marketplace 
from Pitney Bowes. By providing  
simplified international shipping, 
including fully landed costs, compliance 
management and fulfillment to 65 
countries, Bonanza aims to make it easier 
for sellers to sell internationally. 

“Borderfree Marketplace helps US entrepreneurs reach more buyers and expand their selling opportunities. 
We chose to work with Pitney Bowes because they are a trusted shipping solution, and our goal is to 
simplify and build trust around the international shipping process.”

— Emma Repp, Project Manager, Bonanza
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Look for:

Fully landed cost quotes: Guaranteed 
Delivery Duty Paid (DDP) means no 
surprises and cost transparency for 
international consumers

Product classification to help move 
goods along the supply chain

Prohibited goods and 
logistics management

Expedited clearance through 
foreign customs

Discounted shipping costs

End-to-end tracking, so 
consumers know where their 

package is at all times



Make international shipping easier with Pitney Bowes 
Borderfree® Marketplace. 

How Borderfree Marketplace works to consolidate and prepare 
your sellers’ parcels for the international shipping process.  

Sellers prepare and ship 
parcels to a Pitney Bowes hub2

We prepare the parcels for 
international shipment3

Goods are cleared through foreign 
customs via a Pitney Bowes broker4

We coordinate with a contracted 
agent or commercial carrier in the 
destination country5

Customer receives 
end-to-end tracking info6

We analyze your 
sellers' catalogs1
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When international consumers were asked 
what types of online sites they would 
consider purchasing from, an average of 
66 percent chose online marketplaces, 
according to a recent Pitney Bowes study.6

66%
would use 
marketplace

Export-oriented small 
businesses selling on eBay 
grew 91% between 2010 
and 2014, 57% faster  
than their domestic- 
focused counterparts.7



Join the borderless 
world of ecommerce.

Pitney Bowes Borderfree® Marketplace

Bring more merchants on board by making it easy to go global.

When retailers go global they’re looking to achieve Anywhere to EverywhereTM 
ecommerce. Marketplaces are ideal locales for merchants looking to expand, but 
finding success in global ecommerce takes more than just presenting a catalogue. 
Domestic expertise does not directly translate to international know-how. 

From commodity classification to providing cost transparency to consumers, export 
regulations and compliance through to seamless order processing and logistics, 
cross-border retailers need to get everything right in order to make it all work.

Borderfree Marketplace empowers online marketplaces to simplify international 
shipping for their merchants by offering fully landed cost quotes, product 
classification for accurate shipping estimates, prohibited goods identification 
and shipping to 65 countries, enabling retailers to deliver outstanding service to 
consumers, while achieving cost savings.

The time to go global 
is now. 
Make that step easier by working with a 
partner that can successfully manage  
the complexities of international 
ecommerce for you. 

To discover how to put Pitney Bowes 
Borderfree Marketplace to work for  
you, please visit:  
pitneybowes.com/us/borderfreemarketplace

Global 
Ecommerce
Driving Anywhere to 
EverywhereTM ecommerce 
with technology and 
logistics solutions 
that meet consumers 
wherever they are. 
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http://pitneybowes.com/us/borderfreemarketplace
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For more information,
visit us online:
pitneybowes.com
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