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Count on Pitney Bowes for the
tools and support you need to
generate leads and close deals.



Our promise to you:

We value our partners.

Our partners are essential to our growth and
provide expert services and essential applications,
enhancing the Pitney Bowes suite of offerings.

We work as a team.

We work shoulder-to-shoulder with our partners and
we are committed to efficient and mutually profitable
relationships that keep our clients’ success at the
center of everything we do together.

We invest in our partnerships.

We support our partners’ pursuit of market
opportunities and prepare them for new ones.
We provide training, education and investments
to deepen their skills and enhance their ability to
deliver client value.
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We innovate with our partners.

Our partners leverage Pitney Bowes technologies
and data to develop unique solutions which enable
all of us to be competitive, stay relevant and win in
the global marketplace.

We do the right thing the right way.
Respect, trust and transparency are the key tenets
of our relationship with you.




We offer what you need to showcase your value.

What we deliver:

/ \ 01. Market development funds
\ / 02. Demand generation

03. Lead distribution
04. Marketing kits
Marketing and selling 05. Marketing automation platform
06. Social media programs
07. Events
08. Blog series
09. Joint webinars
10. Market awareness

MDF | Demand generation | Lead distribution | Marketing kits | Marketing automation | Social media | Events | Blog series | Joint Webinars | Awareness
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01. Market Development Funds (MDF)

Pitney Bowes offers initiative-based MDF that can be
requested for lead generation and enablement activities.

S

o Face-to-face events | ‘Wgerritc?gCIass

0 Conference and event sponsorships

o Sales kickoffs

0 Telemarketing

0 Other demand gen activities
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Appropriate MDF activities

Face-to-face Conference and Sales kickoffs Telemarketing Demand generation
events event sponsorships activities

|

1

\/A
* Local industry » Conference and event * Your sales kickoffs » Telemarketing * Share ideas for lead
events that include sponsorships that include that include Pitney Bowes campaigns specific generation activities

Pitney Bowes content Pitney Bowes content content and joint account to Pitney Bowes
_ Channel partner events planning software solutions
- Trade show sponsorships

- User group meetings
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How to get MDF

pitney bowes (@)

Co-Marketing MDF Request Form - AMER

This form must be completed and submitted at least 6 weeks before the planned campaign.
Please email pleted farm to: om

Today's Date:

Partner Information

Pitnay Bowes Partnar Manager
Your Name
Your Title
Your Email
Company Namo.
Address 1
Address 2
CityTown
State/Province
Zip
Country
Phone.

Fax

[ Do you have a
Partner Development Plan (PDP)? OYes QNo

Campaign Information

Activity Name
‘Activity Description

Prowis vrmp el b 2bo.1 ity )

Type of Activity

© Partner Led Event
O Partnor Lod Wabinar
© Local Industry Event
© User Group Meeting
© Paror Salos Kick Off
© Telamarkating
O Other
Date(s) of Activity
Evert Time StartEnd | Start: | Ena:
tion

(Gily, StaletProwinz, Courley e Venus) |
Total Cost sus

Other Sponsoring Parties
Requested Contributionfrom | SUS

Pitny Bowcs
ir0:to axcaed 546 of total cost]

MDF |

Demand generation |

Lead distribution

pitney bowes @

Co-Marketing MOF Request Form — AMER

Diving Deeper

Solution Focus Locate Identify Communicate
O Location O Single Customer |~ GEngage One Video
Inteligence Suite View CCustomer
© Data Sef Engagement
® Spectrum Solutions
© Spectrum Spatial
O aPis
If you are hosting an event, wil | O Yes O Na
Pitney Bowes be presenting? | fyes, pisasa it e Piney S0ves spaskers nams hare
Expected # of Attendees/Targets
Audience Deseri
{Tanges ausiorcs
Neiwcustomers Exec. |
e you targeting news
Pitney Bowes customers? O Yes ONo
Have you mapped attendee
targets to Pitney Bovies O Yos ONo
feld reps? ifves, pieasa listwhc vou aro alignad vt hora:
Expected Results #of expected # of sales qualified #of closed
cold laads leads (SQL) opportuniies
Average Doal Siz (ADS) | $
Expacted Pipoline | 7ot 50U Average Deal sze) $ X =0
Expected ROI f# of closed sieals x fwerage Deal Sza} $ X =0

Anticipated Follow-Up Activity
{heey came iy sz, you consiered
Virats rext to <000 them ongaged 21d

rest pipsine

Required Proof of Performance

Proof of Performance (PoP) | This is your PoP checkist Please note that ALL are required for
is REQUIRED within 30 days | reimbursement:

of the conclusian of your = 47 InvD02 from yeur compeny to PG in LS DOLLARS. wail o Pitnsy Dawves

marketing activity. Sof s, 3 5. reet, Starrfard, CT 06905, United States

{Reques: wiiursanent and su ot a0l of pertormanc

ng s
& of boulh;

« Leac s in Pitaey Bawes SalesFarce format

[ Lunderstand my funds will not be reimbursed without providing required PoP. receipts
and invoice in USS to Pitney Bowes (box must be checked)

VP Channel Executive Approval (for Pitney Bowes internal use)

OvYes ONo

Marketing kits | Marketing automation | Social media

Getting and using MDF

Fill out and submit the Pitney Bowes
MDF request form at least six weeks before
the activity.

Co-branded collateral and promotions should
adhere to Pitney Bowes branding guidelines.

Activities must be conducted within the time
frame identified.

+ Claims must be made within 30 days of
completion of the activity and include proof of
performance, receipts and leads spreadsheet.

Pitney Bowes will reimburse you through
an electronic transfer within 45 days of
claim approval or you can request a credit
on your account.

Events | Blog series | Joint Webinars | Awareness
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02. Demand generation programs to drive results for
and with you

Lead routing Partner Custom Place your bets Executive door Telemarketing
marketing kits campaigns opener

2 /A SN
& & Q.

/ \
- Prospect leads - Pitney Bowes - Utilize MDF to work - Utilize MDF to develop - Targeted program - Call campaign to
routed to you. campaign elements with agency to develop deep dive discovery to obtain an generate net new
and assets packaged custom campaigns sessions with targeted appointment with a logo leads.

- Integrated sales

for use by you leveraging Pitney prospects. key C-level target.

team. to promote to your Bowes campaign Ta:ge:]ed gro\s/p:et?:t |
prospects and elements and assets. personas by vertical.
customers.
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Demand generation examples

Data sheet pitney bowes ((

L
Risk Data S

pitneybowes (@ FireRisk Pro™ dataset

Data and risk models for nationwide portfolio management

@ zones. This ve

Webinar: 50-State » y A / - T
Wildfire Mitigation SO—State W]ldﬂ re ?» ¥ Gl sight you need toderty probableriskreward scenarios ide

atile, nationwide data Natonwige coverage

productis designed by

M |t| g at' on " demographic and historical data and

Superlor riska:

hin existing
systems. Now your entire organization can better understan Automated
complexity of Wildland-Urban Interface {WUI), underwrite more Regloral,community and
competitively and educate policyholders. paccellevels

Join us for a Big Data discussion:
achieve 3 50-state view of wildfire isk. February 15th, 2:45pm
Cat Risk Management 2017 - Orlando

Redister today to discover how you can

Expedite underwriting decisions. Improve risk awareness. Monitor
exposure. Now you can analyze and address the full range of wildfire
risks and challenges using highly accurate wildfire data and leading
location capabilities.

Webinar.
50-State Wildfire Mitigation ke o LRy
Date: April 4,2017 wids Coverage you need. % % TR Ao i i h
Time: 11am PT/2pm ET h
Ouer 61,900 widfres ocaurred Gain univated insight nt Within tis caraset, weve
rate effoctively automated GIS output o

a0ossthe USin 2016,3 94 porcant  behavicr. Use models that it
e prior year. The fire behavior analy:

ira o
FireRisk Pro dataset allows you 1o
perform ~

et
informed, more scientific manner,

Banner

[T ————r— Febrary 2017

Email/Webinar Data Sheet

DF | Demand generation Lead distribution Marketing kits i i cial media Events Blog series Joint Webinars
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03. Lead distribution

©O 00 00

MDF | Demand generation | Lead distribution | Marketing kits | Marketing automation |

Pitney Bowes-run campaigns produce
leads that are entered into Salesforce

Pitney Bowes pre-qualifies leads (BANT)
and assigns them to you

You accept lead (within 48 hrs)

You contact customer and work lead
(within 30 days)

Lead is converted to an opportunity

salesforce S e 5 Search
ALY
216

m C9 Chatter Files Lea‘n,% Accounts Con
: S Peter Yard
pitney bowes @P)) w s 16 St

g Leads

X' Home

View: | PBS My Open Leads v || Got| Ec

View: | PBS My Open Leads M |ﬂ

PBS FY13 Marketing Qualified Leads
PBS Leads

Rece PBS My Open Leads

PBS My Unread Leads

Name

Jones, Jack

Margan, David

Social media | Events | Blog series | Joint Webinars | Awareness
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We support our integrated sales model with you.

Your partner manager and direct sales rep are X Leads (254) SnowFiters

also linked to the lead. This allows you to bring Acton Name status Cormpory | Estati Aot

In resources as required to convert the lead to EOt Gap'  Covactng  Anaicsd  Anavicsd

an Opportunity_ Edit I'i—;’;w Contacting NCR Corp. NCR CORP
Edit JoseMeza Contacting JD Power w

Lead

RN’ Jack Jones

Convert| | Cancel

Convert Lead
el - a
o o Send email to the Owner [
~— ~— M =
. . [0 Create new account
. . Existing Contact Q)
. . (] Create new contact
’ Opportunity Name  |DT Find Ltd.- [ Do notcreate new opportunity

‘ﬁ Converted Status | Converted v
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04. Marketing kits

Pitney Bowes offers a plethora of campaign assets for lead
generation, communication and enablement activities.

0 EngageOne Video o Insurance — Risk Management
o Financial Crime and Compliance o Maplnfo Pro
o Big Data and Analytics o Enterprise LI
o Single View of Customer o IBM Cognos and IBM Watson

MDF | Demand generation | Lead distribution | Marketing kits | Marketing automation | Social media | Events | Blog series | Joint Webinars | Awareness
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Marketing kit examples

We make it easy for you to engage clients and prospects. Marketing kits illustrate
successful Pitney Bowes campaigns, sales support materials and value-added assets that
are ideal for thought leadership, lead generation, lead nurturing and client engagement.

pitney bowes :@:‘ pitney bowes @ pitney bowes @
IBM Cognos and IBM Financial Crime and Big Data and Analytics
Watson Marketing Kit Compliance Marketing Kit Marketing Kit

MDF | Demand generation | Lead distribution | Marketing kits | Marketing automation | Social media | Events | Blog series | Joint Webinars | Awareness

Partner marketing: Ten ways to engage | May 18, 2017 13



05. Marketing automation platform

The Pitney Bowes partner marketing platform helps you hone in on the right
prospects to increase your sales success. We supply the content and then you

simply launch the activities and track your contacts all the way from prospect
to opportunity.

0 Website content

Execute

It's time to start exccuting your plan. Keep in:mind you don't
have to do everything at once. Move your plan forward by

o Email marketing e

o Website analytics

0 Social media syndication

MDF | Demand generation | Lead distribution | Marketing kits | Marketing automation | Social media | Events | Blog series | Joint Webinars | Awareness
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The Partner marketing platform lets you run your own
activities and deliver results.

Website content

(N
1<

It can be time-consuming to
update and add new content
regularly, but it’s critical to your
sales success. With syndicated
web content:

- Your site is automatically
updated saving you time
and money

- Content fits seamlessly and is
easy to use and customizable

MDF | Demand generation

Email marketing

@

You've heard the hype
surrounding email marketing, and
that's because it works. With
ready-to-use partner-centric Pitney
Bowes email campaigns:

- You can create your own leads

- Send your prospects the latest
offers and industry information

- Upsell your existing customers

+ Nurture your leads and
prospects

Website analytics
k=
PAN

Gain increased visibility into who
is visiting your website. Through
enhanced website analytics,
integrated with your social media
syndication set up:

- Get insight into people within
your social community who visit
your website

- Better target the right level of
contacts within prospective
organizations

- Get the ability to view the
companies where people are
visiting your website

Lead distribution | Marketing kits | Marketing automation | Social media | Events |

Social media syndication

—

&

Grab their attention before
prospects are ready to buy using
social media. Do you want to be
active on social media, but don't
have the time to curate content?
We make it easy by providing
the content:

- Maintain the level of control that
works for you

- Set the posts to auto-publish or
choose to edit and approve posts
before sending

Blog series | Joint Webinars | Awareness
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06. Social media programs

Pitney Bowes offers the tools, services and training to help
your social media program thrive.

0 Social presence optimization

0 Social around partner events

o Videos

MDF | Demand generation | Lead distribution | Marketing kits | Marketing automation | Social media | Events | Blog series | Joint Webinars | Awareness
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Go social with Pitney Bowes and build your business.

Pitney Bowes employs best practices for pulling off social media to get the best possible results for you.

We help you deliver the relevant, personalized interactions that secure customers for life.

Tweetchat

<

s
—3->

#PowerOfPrecision tweetchat
focuses on a topic of great
interest to key audiences—
who are able to actively engage
in the sessions—allowing the
company to showcase its
thought leaders and share
valuable best-practice
information.

All sessions are moderated
by well-known and highly-
regarded business advisors.

MDF | Demand generation

| Lead distribution |

The Insiders

(N

PAN

A partner page on

The Insiders, provides
you access to not only
Pitney Bowes content, but
relevant 3 party content.

Marketing kits |

Social presence
optimization

Pitney Bowes offers
social media marketing
training to help optimize
your social presence.

Marketing automation | Social media | Events |

Social around
events

A
S

The Pitney Bowes social
team provides expertise and
value-added support for your
events.

Sample events supported
include World of Watson,
PartnerWorld, Qlik
Connections, Tableau
and ACAMS.

Videos

®

L\

Use MDF to do co-branded
videos and social advertising
promotions.

Blog series | Joint Webinars | Awareness
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Social media in action

Pitney Bowes recognized by e o Ve

PR Daily’s 2016 Digital and o =~
ally’s Igital an ime
Social Media Awards

is enhancing the client experience today? Join the
conversation 5/25 at 3pm ET. #PowsrofPrecision #CX
455 PM - 20 16

225K 6420 Y 6,574

Tweets  Twoets & repies  Media

§) oo oo
Lasihap CommEER Hu0kigh Cminfmar Buyers know better product selection are
information management, location n i i
inteligarce. cusioma engagemant, no longer limited by geographic boundaries

RO e A S pbi.bz/2mIZOIr #globalecommerce

stomer Service 8PBcares.
@ Stamforg, GT

& pineybowns.com

D) Joined Apri 2000

Lots of new faces for today's twoetchat. Awesome to have ne
insights! Welcome avaryone. #powsrofprecision
2 May 2016

pitney Bowes 5

w2 Pitney Bowes Frr@swes i
» Join us at #DSF17CHI and learn how we
can help you deliver superior customer

experience pbi.bz/2IAIMy5 #CX

e > - AN EXECUTIVE CONFERENCE FOCUSED ON
DELIVERING SUPERIOR CUSTOMER EXPERIENCES

DUCUMENT
h MAY 1-3 1 7

MDF | Demand generation | Lead distribution | Marketing kits | Marketing Social media Events | Blog series | Joint Webinars | Awareness
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07. Events

Pitney Bowes will help you set up events using our best practices. These
include face-to-face onsite events such as lunch and learns, round tables
and seminars tailored to your vertical audience.

0 Subject matter experts

0 Content creation

0 Promotion O
0 Project management \

MDF | Demand generation | Lead distribution | Marketing kits | Marketing automation | Social media | Events | Blog series | Joint Webinars | Awareness
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08. Pitney Bowes blog

Pitney Bowes offers blog activities to increase thought
leadership and social media amplification.

We will collaborate with your teams to execute on
joint blogs and amplification of your blogs.

If you wish to write the blog, we can review and
edit. If you prefer, we can interview your subject
matter expert, write the blog and then you can edit. 000

MDF | Demand generation | Lead distribution | Marketing kits | Marketing automation | Social media | Events | Blog series | Joint Webinars | Awareness
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Sample blog topics:

You are subject matter experts in multiple industries. Our goal is
to increase thought leadership and social media amplification.

Example topics include:

01. Single customer view across physical and digital channels in retail
02. Big data to deliver precision and accuracy in customer communications
03. Financial crime and compliance

04. Tips to prepare for GDPR

05. Understanding customer context to increase relevance

MDF | Demand generation | Lead distribution | Marketing kits | Marketing automation | Social media | Events | Blog series | Joint Webinars | Awareness
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Pitney Bowes blogs in action

Leveraging Digital Archiving and Reak-Time
Retreval for Superior Customer Engagement

- e

"Making Digtal Communications Relevartina
Muliscreen Workd

MDF | Demand generation | Lead distribution | Marketing kits | Marketing automation | Social media | Events | Blog series | Joint Webinars | Awareness
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09. Joint webinars

Pitney Bowes will help you identify timely and engaging topics, provide
subject matter experts and suggest a media outlet to host a joint
webinar that best fits your objectives for lead generation.

0 Planning

0 Media outlet selection

o Speaker selection

o Lead qualification

MDF | Demand generation | Lead distribution | Marketing kits | Marketing automation | Social media | Events | Blog series | Joint Webinars | Awareness
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10. Market awareness

We generate opportunities in software and data
solutions by:

o Driving awareness and thought leadership.
0 Achieving ‘top list’ status and awards.

0 Helping prospects discover providers.

FORRESTER

E

Master Data
Management

The Forrester
Wave™: Master
Data Management,
Q12016

FORRESTER

Eie

Customer Analytics
Solutions

The Forrester
Wave™: Customer
Analytics Solutions,
Q1 2016

FORRESTER

Eie

Geospatial Analytics
Tools And Platforms

The Forrester

Wave™: Geospatial
Analytics Tools And
Platforms, Q3 2016

MDF | Demand generation | Lead distribution | Marketing kits | Marketing automation |
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Market awareness in action

pitney bowes |

Software Solutions

More data requires more clarity. =

Learn about the power of location. L\ ]l Engagementin

Download the Forbes white paper >> ey ! the Age of the
.\ il 4 - Customer:

Drive meaningful experiences
at every touchpoint.
pitney bowes b

Discover who leads
the pack in geospatial
atechnology.

Download: Forbes Insights report

Download your complimentary
The Forrester Wave™: Geospatial Analytics
Tools and Platforms, Q3 2016 report today >>
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Software Partner Program marketing organization

We deliver personalized service to help you showcase your advantages.
Work with a team with one goal: helping you succeed.

- . . Jan
Linda Ferris . Frvalkalbsld

ﬂ
[’

t‘ Prateek Jeremy Joan
"% | Delavault Agrawal Harpham Rothman
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Thank you




