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Count on Pitney Bowes for the 
tools and support you need to 
generate leads and close deals.
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Our promise to you:

We value our partners.

Our partners are essential to our growth and 

provide expert services and essential applications, 

enhancing the Pitney Bowes suite of offerings.

We work as a team.

We work shoulder-to-shoulder with our partners and 

we are committed to efficient and mutually profitable 

relationships that keep our clients’ success at the 

center of everything we do together.

We invest in our partnerships.

We support our partners’ pursuit of market 

opportunities and prepare them for new ones. 

We provide training, education and investments 

to deepen their skills and enhance their ability to 

deliver client value.

We innovate with our partners.

Our partners leverage Pitney Bowes technologies 

and data to develop unique solutions which enable 

all of us to be competitive, stay relevant and win in 

the global marketplace.

We do the right thing the right way.

Respect, trust and transparency are the key tenets 

of our relationship with you.
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We offer what you need to showcase your value.

Marketing and selling

What we deliver:

01.  Market development funds

02.  Demand generation 

03.  Lead distribution

04.  Marketing kits

05.  Marketing automation platform 

06.  Social media programs

07.  Events 

08.  Blog series

09.  Joint webinars

10.  Market awareness
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01. Market Development Funds (MDF)

Pitney Bowes offers initiative-based MDF that can be 

requested for lead generation and enablement activities.

5
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Face-to-face events

Conference and event sponsorships

Sales kickoffs 

Telemarketing 

Other demand gen activities
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Appropriate MDF activities

• Local industry 

events that include 

Pitney Bowes content

Face-to-face 
events

Conference and 
event sponsorships

• Conference and event 

sponsorships that include 

Pitney Bowes content

- Channel partner events

- Trade show sponsorships

- User group meetings

• Telemarketing 

campaigns specific 

to Pitney Bowes 

software solutions

• Your sales kickoffs 

that include Pitney Bowes 

content and joint account 

planning

Sales kickoffs Telemarketing Demand generation 
activities
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How to get MDF

Getting and using MDF

• Fill out and submit the Pitney Bowes 
MDF request form at least six weeks before 
the activity.

• Co-branded collateral and promotions should 
adhere to Pitney Bowes branding guidelines. 

• Activities must be conducted within the time 
frame identified.

• Claims must be made within 30 days of 
completion of the activity and include proof of 
performance, receipts and leads spreadsheet.

• Pitney Bowes will reimburse you through 
an electronic transfer within 45 days of 
claim approval or you can request a credit 
on your account.
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02. Demand generation programs to drive results for 
and with you

8
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Lead routing

• Prospect leads 

routed to you.

• Integrated sales 

team.

Partner 
marketing kits

• Pitney Bowes 

campaign elements 

and assets packaged 

for use by you 

to promote to your 

prospects and 

customers.

Custom
campaigns

• Utilize MDF to work 

with agency to develop 

custom campaigns 

leveraging Pitney 

Bowes campaign 

elements and assets.

Place your bets

• Utilize MDF to develop 

deep dive discovery 

sessions with targeted 

prospects.

Executive door 
opener

• Targeted program 

to obtain an 

appointment with a 

key C-level target. 

Telemarketing

• Call campaign to 

generate net new 

logo leads.

• Targeted prospect 

personas by vertical.
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Demand generation examples

Data Sheet

Banner

Email/Webinar 
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03. Lead distribution

Pitney Bowes-run campaigns produce 

leads that are entered into Salesforce

Pitney Bowes pre-qualifies leads (BANT) 

and assigns them to you  

You accept lead (within 48 hrs)

You contact customer and work lead 

(within 30 days)

Lead is converted to an opportunity
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We support our integrated sales model with you.

11
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Your partner manager and direct sales rep are 

also linked to the lead. This allows you to bring 

in resources as required to convert the lead to 

an opportunity.
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04. Marketing kits

EngageOne Video

Financial Crime and Compliance

Big Data and Analytics

Single View of Customer

Pitney Bowes offers a plethora of campaign assets for lead 

generation, communication and enablement activities.

Insurance – Risk Management

MapInfo Pro

Enterprise LI

IBM Cognos and IBM Watson
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Marketing kit examples

13
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successful Pitney Bowes campaigns, sales support materials and value-added assets that 

are ideal for thought leadership, lead generation, lead nurturing and client engagement.
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05. Marketing automation platform 

The Pitney Bowes partner marketing platform helps you hone in on the right 

prospects to increase your sales success. We supply the content and then you 

simply launch the activities and track your contacts all the way from prospect 

to opportunity.

Website content

Email marketing

Website analytics

Social media syndication
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The Partner marketing platform lets you run your own 
activities and deliver results.

It can be time-consuming to 

update and add new content 

regularly, but it’s critical to your 

sales success. With syndicated 

web content:

• Your site is automatically 

updated saving you time 

and money

• Content fits seamlessly and is 

easy to use and customizable

Website content Email marketing

You've heard the hype 

surrounding email marketing, and 

that's because it works. With 

ready-to-use partner-centric Pitney 

Bowes email campaigns:

• You can create your own leads

• Send your prospects the latest 

offers and industry information

• Upsell your existing customers

• Nurture your leads and 

prospects

Grab their attention before 

prospects are ready to buy using 

social media. Do you want to be 

active on social media, but don't 

have the time to curate content? 

We make it easy by providing 

the content:

• Maintain the level of control that 

works for you

• Set the posts to auto-publish or 

choose to edit and approve posts 

before sending

Gain increased visibility into who 

is visiting your website. Through 

enhanced website analytics, 

integrated with your social media 

syndication set up:

• Get insight into people within 

your social community who visit 

your website

• Better target the right level of 

contacts within prospective 

organizations

• Get the ability to view the 

companies where people are 

visiting your website

Website analytics Social media syndication
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06. Social media programs

Pitney Bowes offers the tools, services and training to help 

your social media program thrive. 

Tweetchats

The Insiders

Social presence optimization 

Social around partner events

Videos 
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Go social with Pitney Bowes and build your business.

Pitney Bowes employs best practices for pulling off social media to get the best possible results for you. 

We help you deliver the relevant, personalized interactions that secure customers for life. 

#PowerOfPrecision tweetchat

focuses on a topic of great 

interest to key audiences—

who are able to actively engage 

in the sessions—allowing the 

company to showcase its 

thought leaders and share 

valuable best-practice 

information.

All sessions are moderated 

by well-known and highly-

regarded business advisors.

Tweetchat

A partner page on 

The Insiders, provides 

you access to not only 

Pitney Bowes content, but 

relevant 3rd party content.

Pitney Bowes offers 

social media marketing 

training to help optimize 

your social presence.

Social presence
optimization

The Insiders Social around 
events

The Pitney Bowes social 

team provides expertise and 

value-added support for your 

events.

Sample events supported 

include World of Watson, 

PartnerWorld, Qlik

Connections, Tableau 

and ACAMS.

Videos

Use MDF to do co-branded 

videos and social advertising 

promotions.
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Social media in action

Pitney Bowes recognized by 

PR Daily’s 2016 Digital and 

Social Media Awards

18
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07. Events 

Pitney Bowes will help you set up events using our best practices.  These 

include face-to-face onsite events such as lunch and learns, round tables 

and seminars tailored to your vertical audience.  

Subject matter experts

Content creation

Promotion

Project management

19
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08. Pitney Bowes blog

Pitney Bowes offers blog activities to increase thought 

leadership and social media amplification. 

We will collaborate with your teams to execute on 

joint blogs and amplification of your blogs.

If you wish to write the blog, we can review and 

edit. If you prefer, we can interview your subject 

matter expert, write the blog and then you can edit.

20
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Sample blog topics: 

You are subject matter experts in multiple industries. Our goal is 

to increase thought leadership and social media amplification.

Example topics include:

01.  Single customer view across physical and digital channels in retail

02. Big data to deliver precision and accuracy in customer communications

03.  Financial crime and compliance

04.  Tips to prepare for GDPR

05.  Understanding customer context to increase relevance
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Pitney Bowes blogs in action

22
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09. Joint webinars

Pitney Bowes will help you identify timely and engaging topics, provide 

subject matter experts and suggest a media outlet to host a joint 

webinar that best fits your objectives for lead generation. 

23
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Planning

Media outlet selection

Speaker selection 

Practice runs

Promotion

Lead qualification
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10. Market awareness

We generate opportunities in software and data 

solutions by:

Driving awareness and thought leadership.

Achieving ‘top list’ status and awards.

Helping prospects discover providers.
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Market awareness in action
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Beth Meurs  

Anne 
Kenyon

Linda Ferris
Jan 

Truskolaski
Fiona 

Delavault
Prateek
Agrawal

Jeremy 
Harpham

Joan 
Rothman 

Software Partner Program marketing organization
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We deliver personalized service to help you showcase your advantages. 

Work with a team with one goal: helping you succeed.
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Thank you
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