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Businesses today agree direct mail remains a powerful
channel for customer acquisition and retention.
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Improve response rates by making mail more
colorful, interactive and engaging.
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Today direct mail is more complex. Increase results by
; linking the physical
Here are some tips to help you lower to the digital.
costs while delivering a higher ROI. @
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With high-integrity

solutions from
Pitney Bowes, o)
you can ensure /O

the accuracy of
your content and
personalization.

of U.S. consumers pay more
attention to postal mail
than email.
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