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Customer Intelligence
Part of the Retail Hub from Pitney Bowes

Customer Intelligence for Retail

Data sheet

Building meaningful relationships

Get a connected view of your customers

The experience you offer a customer is driven by your data. How much you 
have. How accurate it is. How easy it is to access. What value you can get from 
analyzing it. How well you protect it.

Your customer data comes from all of your channels. These include POS in 
stores, loyalty programs, ecommerce, mobile apps and calls. Without a consistent 
and connected view of a customer across sales channels, you will fail to give 
them the personalized and consistent service that they expect.

The Pitney Bowes Retail Customer Intelligence solution helps you to cleanse, 
enrich, connect, analyze and visualize your data. This gives you less duplication 
and more accurate information, such as valid addresses. You can then use this 
data to operate more efficiently.

Once you have a better understanding of your ideal customer, you can take 
a strategic approach to data segmentation. One that provides the foundation 
for further analysis such as building look-a-like audiences. The Pitney Bowes 
Customer Intelligence solution analyzes records to generate insights that you 
can use to engage customers or plan more effectively. Our solution brings data 
to life visually through maps, reports and dashboards. 

The Pitney Bowes Retail 
Customer Intelligence 
solution helps you to 
cleanse, enrich, connect, 
analyze and visualize  
your data.
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Cleanse
Our market-leading tools help you to match, merge, standardize and normalize all 
your customer information. This removes undeliverable addresses, name variations 
and duplicate records. And it drives out the errors in your customer information.

Enrich
You can add to your data with the hundreds of datasets we have at our disposal. 
You can then uncover new insights such as area demographics, boundaries, 
drive times, footfall and risk or fraud analysis.

Connect
Connect data using “Graph”, a new approach to organising customer data that is 
fast to query, agile and flexibile to grow with your business. This approach also 
enables you to spot unknown relationships. For instance, you can find out: which 
of your customers shop from the same location; who lives in the same household; 
which social networks they are part of. With our graph technology you can make 
queries quickly and explore data that helps your business to grow.  

Visualize
Retail Analytics from Pitney Bowes can help you see your data in new ways. 
Such as, spotting look-a-like customers and exploring how time and location 
affects customer preferences. For more information on Retail Analytics,  
visit us online: pitneybowes.com. 

Analyse
Machine learning and data science make it possible for you to analyze huge 
volumes of data. So, you can make better decisions about how to segment 
customers, improve lifetime value and  recommend offers or products. 

Less duplication.  
More insight.
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Interfaces for every data discipline

The different teams in your business can interact with 
Pitney Bowes Customer Intelligence in the way that 
works for them. Take your data integration specialists, 
for example. They can embed real-time data 
management and address validation into your current 
processes. Your analytics teams can process data as a 
batch or in real time. The data stewards in your business 
can use our portal to spot issues and correct data. 
Marketers, meanwhile, can build predictive models for 
better and more insightful customer segmentation.

Knowledge  
powers success

Your data, along with the data and 
context we can add, will bring depth 
to your understanding. When you 
understand who a customer is, what they 
like, where they go (and how), what they 
need (and when), and how they relate to 
your other customers, you can:

Stay relevant 

With a deep knowledge of what a customer needs or 
wants, you can send the right offers at the right time. 
While taking into account their preferences,  
the time and location. 

Get insights fast
Quick to deploy, our Customer Intelligence cuts  
the time it takes for you to experience real value.  
The tiered approach enables you to access the  
services to suit your needs, at the right time.

Look into the future
As your requirements become more complex, predictive 
analytics on the same platform provide the data you 
need to drive your business decisions.

Present the case 
By visualizing data, you can spot patterns that you 
couldn’t from a spreadsheet. Making it easier to share 
the case for action across your business.

Drive efficiency
With a better understanding of your data and your 
customers, you can improve decision making in key 
areas. Like changing store formats, cutting wasted 
marketing efforts and targeting your offers for success. 
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See relationships. Uncover opportunities.

We can help you connect data across your business. So, you can engage your customers in meaningful ways.

Key features of Customer Intelligence

•  Cleanse, connect, enrich and analyze data  
on demand or as part of a routine process

•  Connect siloed data

•  Enrich core data with new insights such as  
area demographics or real time weather 

•  Use predictive analytics for more powerful  
business insights

•  Visualize relationships with maps and graphs

•  Integrate customer insights to drive new levels  
of marketing effectiveness

Looking through the knowledge fabric 

Through technology and expertise, we reveal the 
relationships between people, places and things.  
This is the knowledge fabric. And it’s how we make  
sure you’re remembered from purchase to purchase.

Want to see Customer Intelligence 
in action? Contact us today to speak 
with one of our retail specialists.

For more information, 
visit us online: 
pitneybowes.com
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United States
800 327 8627
pbsoftware.sales@pb.com

Canada
800 268 3282
pbsoftware.canada.sales@pb.com

Europe/United Kingdom
+44 (0)800 840 0001
pbsoftware.emea@pb.com

Australia/Asia Pacific
+61 2 9475 3500
pb.apac@pb.com

1 2 3
We add new levels of quality 
to the data in your CRM, POS, 
apps, mobile data and more.

We layer on key location data 
and use this to project trends in 
behavior, like average drive-times.

From analysis of the data, you 
can spot new relationships and 
chances to deliver customer 
services excellence. 


